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In the beginning was the Word.
And the Word was with God.
And the Word was God.
And the God was Fire.



Background:

Fire and firewater are the key elements
of Zoroastrianism, one of the oldest religions
in the territory of modern Azerbaijan.

A team of specialists came together to recreate

a national drink — arag, a fruit distillate,

in @ modern form. By reimagining the production
process, the creators combined modern
equipment with tradition to create a unique
premium product.



Task:

Complete rebranding to establish clear positioning,

develop a platform, and ensure that verbal and
visual attributes align with a premium product.

Solution:

Step 1:

Referring to history through the lens of historical
attributes and integrating them into the platform
and identity.

Step 2:

Formulating the platform as "drinks with the
history” and defining the mission as the constant
development of the national distilling and
gastroculture.

Step 3:
Renaming: from previous various names

BakuCraftLab and MeyVali to the internationally
recognized MEYVI SPIRITS.

Step 4:

Engaging in the development of gastronomic
tourism, participatng in international exhibitions,
launch of the space with a boutique and bar,
Initiating lectures on culinary culture, and
promoting the country on the global stage.



Plot

Drinks
with the history



Keyvisual

Shebeke

Windows filled with coloured glass,
created by Azerbaijani folk craftsmen
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Araq — uzun osrlor boyu
milli motboh
modoniyyotinin torkib
hissosi olan ononovi
Azorbaycan meyvo
distillatichr.
MEYVI goadim
onononolori canlandiraraq
unikal qodim resepti
miiasir texnologiyalarla
birlosdirdi vo zorif dadi
ilo bonzorsiz otri olan
nocib icki yaratdi.
MEYVI. Mogamin dadi.

Apar — TpaJMIOHHDIH
asepOail/pKraHCcKui
(ppYKTOBDBIIT JCTIILIST,
KOTOPDI y7Ke MHOTHC
BCKa SIBIISICTCS
HCOTHEMICMOI 4acTbio
HAIHOHAILHOI
FaCTPOKYIIBTYPDL.
Bosposkias tpasmim,
Mbl B MEYVI coBmectiim
VHUKAJIbHDII JIpeBHUIT
PEIHCIIT ¢ COBPEMCHHDBIMI
TEXHOJIOTUSIMU 1 CO3IAITN
Ouraroposiblii
1 MATKHI HATTTOK
€ TOHKHM BKYCOM
1 SIPKUM apOMATOM.
MEYVI. Bryc neropuii.

CHERRY ARAG AN

¥ Zogal aragr — Otirli Torkibi: zogal distilesi, My4HbIMM 6nt0gamu, Saxlama miiddoti.......middatsiz - g Cornelinan cherry arag Ingredients: cornelian MEYVI SPIRITS
ve dolgundur. Xas, hususi temizlanmis su. MACOM 1 OBOLLaMU Cpok xpanenms..ne orpammuen 1S the brightest and cherry distillate, c
xamir xoroklari, } Ha rpune. MNuTb crerka —POR XPAHCHNA.-... COTPAITCE  the most fragrant. high-purity water. «May Valley» MMC S 3
mangalda hazirlanan 2 Kuaunnosbln apar — oxnaxneHHoim (18—20°C).  Shelf life ., unlimited It pairs well with khash, VOEN: 2006040211 S
ot ve teravazlarle ala caMblil APKUI . winter soups, pasta dishes ¥ 2L
u unlagr. Serinhalda v apomatHbii. OTAnuHO  CocCTaB: KU3UOBbINA and %rllled meat and ARTIFICAL DYE Azerbaycan, Bak, = g
18-20°C) icmak coyeTaeTcA C xallewm, ANCTUNIIAT, BbICOKO- vegetables. Drink slightly ~ AND H.Zardabi pr., 78e -2
sWen3s8009llgs53127Il tdvsiye olunur. 3UMHMMW Ccynamm, oynLjeHHas Boja. cooled (18—20°C). FRAGRANCE FREE Tel.: (+994 12) 432 12 52
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3.000.000

Brand awareness reached

30

SKUs of the brand created

8776

Consumers approved rebranding

Result:

The change in platform allowed for the
preservation of premium pricing and
production quality, maintaining sales
volumes while becoming a highly
requested product for presentations
and high-level meetings.

As of June 2024, basic brand awareness
reached 3 million residents of Azerbaijan
(based on social media coverage statistics).

A visual style was developed, and designs
were created for over 30 SKUs of the brand.

Qualitative surveys showed approximately
87% approval of the rebranding, with final
branding alignment

with the product and its pricing.

Plans include launching specialized
courses for guides in gastronomic tourism,
participating in tourist trails, and expanding
export distribution.



